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About Dairymark.com 
 
Dairymark.com is a division of Shainwright Consulting and Research Group Pty Ltd, and is a 
specialist dairy industry intelligence and consulting organization.  The company has completed 
numerous strategic, market and business development dairy research assignments for Australian 
and international clients, including dairy companies, dairy industry associations, dairy industry 
supply companies, and government bodies.  Recent examples include: 
 

• Soy versus dairy protein – a review of health and physico-chemical properties 
• Review of key indicators of dairy farm performance in Australia 
• Bangladesh dairy market study 
• An overview of global dairy supply & demand 
• A longitudinal dairy pricing study 
• A strategic review of dairy industry patent activity 
• A strategic review of dairy R&D activity 
• A strategic review of trends in whey permeate utilization 
• A study of the Australasian dairy industry 
• Strategic research identifying trends and opportunities in Asian feed markets for dairy 

ingredients 
  
In addition, the company has published an expanding portfolio of multi-client reports, including: 
 

• Milk ingredients – a strategic review of opportunities and applications in the oral care 
industry 

• Dairy carbohydrates – a strategic review of opportunities and applications 
• Dairy permeates – a strategic review of opportunities and applications 
• Buttermilk solids – a strategic review of opportunities and applications 
• Colostrum – a strategic review of opportunities and applications 
• Global ice cream industry – strategic market, international trade & production review 
• Dairy ingredients – a strategic review of opportunities and applications in the cream 

liqueur industry 
• Galacto-oligosaccharides – a strategic review of opportunities and applications 
• Dairy spray drying in Oceania – industry, company & plant profiles 

 
More information on Dairymark.com, its capabilities, experience, geographic coverage and multi-
client reports is available on the company website – visit at www.dairymark.com 
 
Contact details are advised as follows: 
 
Dairymark.com 
A division of Shainwright Consulting and Research Group Pty Ltd 
PO Box 3274 
Norwood, SA 5067 
AUSTRALIA 
 
Email: info@dairymark.com 
Website: www.dairymark.com 
 
Telephone +61-8-8339 8185 
Facsimile +61-8-8339 8031 
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