Dairymark

India — The Pediatric
Milk Formula Market

July 2011

Dairymark

A division of Shainwright Consulting and Research Group Pty Ltd
PO Box 3274

Norwood, SA 5067

AUSTRALIA ¢ Shainwright

Email: info@dairymark.com
Website: www.dairymark.com




Dairymark

‘India — The Pediatric Milk Formula Market’

COPYRIGHT

Information contained in Dairymark reports is confidential and for use only by clients and
subscribers of Dairymark with valid contracts.

No part of this publication may be copied, reproduced, stored in a retrieval system, or transmitted
in any form by any means electronic, mechanical, photocopying, recording or otherwise without
the written permission of the publisher. All material published within this report is copyright
Dairymark, a division of Shainwright Consulting & Research Group Pty Ltd.

LIABILITY

Whilst every effort has been made to ensure that the information contained in this report is
accurate and the opinions expressed are sound, Shainwright Consulting & Research Group Pty
Ltd cannot be made liable for any errors, omissions or incorrect information or for any loss or
consequential losses arising as a result of decisions taken based on the contents of this report.

For any further information, please contact the publisher:

Dairymark

A division of Shainwright Consulting and Research Group Pty Ltd
PO Box 3274

Norwood, SA 5067

AUSTRALIA

Email: info@dairymark.com
Website: www.dairymark.com

‘India — The Pediatric Milk Formula Market’ — July 2011 i
© Dairymark, a division of Shainwright Consulting & Research Group Pty Ltd, PO Box 3274, Norwood SA 5067, Australia
Visit our website at www.dairymark.com



Dairymark

About Dairymark

Dairymark is a division of Shainwright Consulting and Research Group Pty Ltd, and is a specialist
dairy industry intelligence and consulting organization. The company has completed numerous
strategic, market and business development dairy research assignments for Australian and
international clients, including dairy companies, dairy industry associations, dairy industry supply
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An overview of global dairy supply & demand

A longitudinal dairy pricing study
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A strategic review of trends in whey permeate utilization

A study of the Australasian dairy industry

Strategic research identifying trends and opportunities in Asian feed markets for dairy
ingredients
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Dairy carbohydrates — a strategic review of opportunities and applications

Dairy permeates — a strategic review of opportunities and applications

Buttermilk solids — a strategic review of opportunities and applications

Colostrum — a strategic review of opportunities and applications

Global ice cream industry — strategic market, international trade & production review
Dairy ingredients — a strategic review of opportunities and applications in the cream
liqueur industry

e Galacto-oligosaccharides — a strategic review of opportunities and applications

e Dairy spray drying in Oceania — industry, company & plant profiles
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